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OPEN HOUSES
Open house listings online at sd.pomeradonews.com/open-houses-list/

To see your open house in this directory,
please contact Erika Genis at (858)875-5944 or email egenis@lajollalight.com

$434,500 17458 PLAZA OTONAL Sat 1-4 pm
2 Beds / 2 Baths Elizabeth Bachmann, Berkshire Hathaway Home Services 858-618-5678

$659,000 13049 CAMINITO VILOS Sat 1-4 pm
2 Beds / 2 Baths Elizabeth Bachmann, Berkshire Hathaway Home Services 858-618-5678

$675,000-$699,000 16424 GABARDA ROAD Sat 1-4 pm
2 Beds / 2 Baths Nancy Canfield, Windermere Homes & Estates 619-871-9333

$679,000 16475 SARAPE DRIVE Sat 1-4 pm & Sun 12-3 pm
3 Beds / 2 Baths Elizabeth Bachmann, Berkshire Hathaway Home Services 858-618-5678

$765,888 12019 CAMINITO CADENA Sat 12-3 pm
4 Beds / 2 Baths Linda Mandrayar, Willis Allen 760-717-4107

$779,000 12903 CAMINITO DOSAMANTES Sun 1-4 pm
3 Beds / 2 Baths Elizabeth Bachmann, Berkshire Hathaway Home Services 858-618-5678

$995,000 17042 CLOUDCROFT DR Sun 2-4 pm
4 Beds / 3 Baths Suzanne Kropf, Berkshire Hathaway Home Services 858-395-7325

$1,725,000 14382 BLUE SAGE ROAD Sun 2-4 pm
6 Beds / 5.5 Baths Suzanne Kropf, Berkshire Hathaway 858-395-7325

$1,595,000 7952 ENTRADA LAZANJA Sun 1-4 pm
6 Beds / 6.5 Baths Eileen Anderson, Willis Allen 858-245-9851

$1,600,000-$1,800,000 13625 ANTELOPE STATION Sun 12-3 pm
4 Beds / 4.5 Baths Chad Basinger, Windermere Homes & Estates 858-997-3704

$1,775,000 7937 ENTRADA DE LUZ EAST Sun 1-4 pm
4 Beds / 3 Baths Lorraine Cimusz, Coldwell Banker 760-822-9749

$2,285,000 15190 SADDLEBROOK CT Sun 1-4 pm
4 Beds / 5.5 Baths Marie Jo Atkins, Pacific Sotheby's International Realty 858-487-6467

$2,999,999 7806 SENDERO ANGELICA Sun 1 pm-4 pm
5 Beds / 5.5 Baths Eileen Anderson, Willis Allen Real Estate 858-245-9851

$550,000 17521 FAIRLIE RD Sat & Sun 1 pm-4 pm
3 Beds / 2.5 Baths Ron Wilson, Windermere 858-229-5133

$679,000 - $689,000 12140 ROYAL LYTHAM ROW Sun 1 pm-4 pm
3 Beds / 2.5 Baths Jim Peters, Berkshire Hathaway Home Services 858-776-2959

LIBBY SALEH
RE/MAX Associates
(858) 663-6544
LibbySaleh.com
DRE#01293479

Here’s your chance to get into a 1BR, 1BA,
ground floor condo in wonderful Oaks North!
On the golf course with a patio on the 8th
Green. Walk to the Community Center which
offers tennis, fitness room, and pool/spa. Short
drive to Bernardo Winery and their shops,
coffeehouse, and restaurant! Needs REMODEL
but is priced for it at $250,000!

EXCELLENT OPPORTUNITY
1BR, 1BA • $250,000

This past week I attended two trade
shows, each geared toward different
professional audiences. Anyone who's

visited similar gatherings won't be surprised to
hear they were equally dull.

Both ballrooms held several dozen display
tables and every presenter offered the usual
candy, cookies, pens, koozies and brochures. I
rarely knew what a company did unless I
actually spoke with a salesperson. And nobody
did anything of substance to compel me to
learn more about their product or service.

Repeatedly I'd see a company name, a spread
of brochures, some goodies...and absolutely
zero reason to visit with them.

When I'm walking down the aisle at these
shows I glance left and right but typically
continue walking. Someone saying hello will
get a response, but I don't slow down. In fact
I'll only stop if I understand in advance what
you're selling and believe I need that item.

So I must be missing their logic. I know that
trade show sponsors pay to personally meet
potential customers. There's lots of
competition for attention, but so many
vendors make no effort to differentiate
themselves. They invariably look exactly like
their neighbors, then can't understand why
their investment doesn't generate more
activity.

Ask yourself; will a landscaper get more

visibility from brochures and cookies, or a
patch of grass and a live sheep? Won't a
plumber be more prominent by displaying a
functioning toilet?

Still think the plumber should give out
candy? Use the toilet as a candy bowl to ensure
customers remember services being offered.

Cookies are a good handout if you're a
baking company, but otherwise they're
instantly forgettable.In fact, only one
non-food company I encountered successfully
used baked goods to market themselves. The
business advisor whose towering board
displaying 36 donuts proclaimed "Let us fill in
the holes in your business!" His flow of sales
prospects dwarfed all others.

Doing what everyone else does is safe, but
also mind-numbing. Swaddling your message
in a blanket of ho-hum guarantees you'll lose
attention from prospective customers. But
taking a creative risk can garner you loads of
attention, as well as helping to fatten your
bottom line.

Finally, remember what operatic great
Beverly Sills said; "You may be disappointed if
you fail, but you are doomed if you don't try."

With that said, I wish you a week of
profitable marketing.

Make your marketing more interesting at
www.askmrmarketing.com

.

Ask Mr. Marketing
BY ROB WEINBERG

Must trade shows be boring?
Rancho Bernardo resident Anne McClure

was recently appointed CEO of San
Diego-based Cabrillo Credit Union.

McClure has spent 26 years with Cabrillo
alone and served additional years in the
financial industry. A native of Southern
California, she attended Poway High
School, went on to UC Santa Cruz for a
year, completing her college degree at UC
Irvine in just 3 ½ years.

“I didn’t come into the financial field as a
career move. Ironically, it was at the
suggestion of a teller while cashing a couple
of checks from part-time jobs during
college. She noticed I was working multiple
jobs so I jokingly said I would work more if
I could. She suggested I apply for a job at
the bank. I did, was hired and the rest is
history.”

McClure said she has always believed no
matter what position you hold in a
company, always work as hard as you can
and stand out as the best in that position.
Whether high-level executive or a
beginning teller, always give your all, as
you never know who is watching.

“Working at the bank for six months, I
learned about a position at Cabrillo Credit
Union, again reinforcing my belief you are
always making an impression. My contact
referred me to Cabrillo, and I decided this
was an inspiring change. Credit unions are
in business to serve their
member/customers (owners). Members are
at the top of the organization chart at credit
unions. That’s very different than a bank,
which is in business for stockholders.”

McClure joined Cabrillo Credit Union in
1992. “I came on board as the research
compliance and training manager, and
within two years I took over marketing.
After a year, human relations became more
of a need, so I took that on as well. Cabrillo
was a smaller organization, so wearing a
number of hats just a matter of course. I
was never bored. As we grew, it became
evident we needed additional assistance, so
I chose Human Resources and training. I
just loved it!”

McClure’s character personality is always
positive. “I maintain a very positive
outlook on life, family and career. I choose
to look through a lens of positivity. I
believe this came from my dad and my
faith. It’s really a choice you make. I choose
to put my mental energy on all that is
good. In the end, I am happier because of
it.”

“I look back on the past 26 years with a
keen sense of pride. As a working mom, I’m
always engaged in the life of my children. I
didn’t miss the important moments, always
there for water polo games and band
performances. I certainly didn’t miss
anything significant in their lives and
alternately in my life.

The mother of three, McClure shared her
work ethics with her children who all
worked throughout school. “I always
believed my children should work,” she
said. “You must be able to multi-task in life,
so I felt a good life lesson was to work their
way through school.”

Cabrillo began in 1955, serving as the
credit union for the U.S. Border Patrol. In
1976 Cabrillo changed its name from
Boarder Federal Credit Union to Cabrillo.
The company merged with Sharp Federal
Credit Union, now having a large
contingency of Sharp Employees and
merged again with Carlsbad City Credit
Union. Cabrillo serves anyone lives or
works in San Diego County, as well as
federal employees in Imperial County.

RB woman now
leads credit union

Anne McClure COURTESY


